Editorial Scope
Foundations and Trends R in Entrepreneurship will publish survey and tutorial articles in the following topics:
• Nascent and start-up entrepreneurs
• Opportunity recognition
• New venture creation process
• Business formation
• Firm ownership
• Market value and firm growth
• Franchising
• Managerial characteristics and behavior of entrepreneurs
• Strategic alliances and networks
• Government programs and public policy
• Gender and ethnicity
• New business financing:
• Business angels
• Bank financing, debt, and trade credit
• Venture capital and private equity capital
• Public equity and IPO's
• Family-owned firms
• Management structure, governance and performance
• Corporate entrepreneurship
• High technology
• Technology-based new firms
• High-tech clusters
• Small business and economic growth are the environments between regions within and especially between countries. However, it is rather clear now that the regional environment as an important context variable must not be ignored any further when exploring the determinants of firm creation and of new-firm growth.
Information for Librarians

Introduction
Entrepreneurship and new-firm formation processes have been en vogue in economics, in regional science, and in economic geography for about 10 years, as well as in many applications of local economic development policy. Academic interest in both the subject of entrepreneurship and in "regional entrepreneurship" has increased considerably in the past decade. This is no doubt partly in response to the rise in interest shown by the political world, and also a result of the enormous need to catch up, particularly in the field of entrepreneurship research outside the USA. Tellingly, the number of scientific publications (only SSCI journal articles) on regional entrepreneurship increased to a significantly larger extent than those on entrepreneurship in general (see Figure 1 .1). The "geographical turn in economics" (Martin, 1999 ) appears now to be repeating itself in entrepreneurship research.
In many countries, the number of research projects, publications and academics dealing with (regional) entrepreneurship has increased considerably since about the mid-1990s. International conferences (e.g., the Uddevalla Symposium in 2003 and 2005) regional entrepreneurship are further evidence of the increased academic relevance of the discipline. Entrepreneurship is a most interdisciplinary topic involving not only traditional disciplines such as business administration and economics, but also in particular economic geography, psychology and sociology. Large-scale public basic research programs have generated important stimuli for entrepreneurship research in several countries (such as the "Interdisciplinary Entrepreneurship Research" priority program of the German Research Foundation (DFG) between 1998 and 2004), resulting in numerous publications (see the related edited volumes by Fritsch and Grotz, 2002; Schmude and Leiner, 2002; Fritsch and Niese, 2004; Sternberg, 2006b; Fritsch and Schmude, 2006) .
Despite an increasing number of empirical studies on regional variations in entrepreneurship (cf. Rocha, 2004 for a review), the contextual approach to entrepreneurship has long been discussed primarily from the perspective of the national economy. This volume offers theoretical arguments, empirical evidence and policy-based comments to support the hypothesis that entrepreneurial activities are to a large extent a "regional event" (Feldman, 2001) . It is argued that regional (here synonymous with sub-national) determinants are much more relevant than national or supra-national framework conditions for both an individual's decision to start a new business and for a start-up's success (i.e., survival and growth). For example, entrepreneurs need the primarily regional, informal network of friends, former colleagues and bosses, relatives and first customers to be able to realize their start-up idea at all, particularly at the first attempt. It is regional or even local institutions such as banks, chambers industry and commerce and heads of business incubators who give "entrepreneurs-to-be" the decisive stimuli in this early phase of the entrepreneurial process. Not only the causes, but also the economic effects of entrepreneurial activities that politicians hope to achieve with their promotional measures can primarily be felt locally and regionally, at least in a start-up's early days. Only when several start-ups actually develop into "gazelles," forcefully growing, rapidly internationalizing new firms, can employment and other effects spread, to then be felt on a national scale. In each case, empirical research shows that the concentration of start-ups (particularly knowledge-intensive ones) in space and time has made a decisive contribution to the economic rise of regions that were previously anything but leading economic regions. This is demonstrated not only by the much quoted Silicon Valley (of the 1950s, Lee et al., 2000) , but also by Munich (cf. Sternberg and Tamásy, 1999) or Cambridgeshire/UK (Segal Quince, 1985) over the past two decades and Shanghai (Müller, 2007) currently.
Entrepreneurship is a particular regional or local phenomenon because people usually start businesses where they were born, have worked (Boswell, 1973) or already reside (Haug, 1995) . This explains why nascent entrepreneurs are very well established in their careers, life and communities. Therefore, a region rather than a nation seems to be a better unit for understanding the most proximate factors affecting entrepreneurship (cf. Stam, forthcoming; Sternberg and Rocha, 2007) . Due to this "geographic inertia" (Sorenson and Audia, 2000) as well as the spatial immobility of most entrepreneurs and their start-ups (Malecki, 1997; Cooper, 1985) , such start-ups are in theory elements of the regionally endogenous development potential (Johansson et al., 2001 ) and therefore contributing factors to endogenous regional development (Sternberg, 2003) to mention a specific attempt to support regional development on the basis of elements within the region itself (see Hahne, 1985 as well as the policy section of this volume).
The structure of this volume consists of theoretical foundations, empirical evidence and policy implications -and is therefore consistent with the contents of Figure 1 .2. Empirical research is shown in particular detail. There are two reasons for this: First, there are far more empirical studies on regional entrepreneurship than theoretical or policy-oriented studies. Second, if the hypothesis that "space matters for entrepreneurship" is acknowledged, empirical evidence is of Full text available at: http://dx.doi.org/10.1561/0300000024 course central to the real relationship between space and entrepreneurship. This would be different if academic understanding were based on a grand theory of regional entrepreneurship, i.e., a theory valid in all regions of a country or in all countries. Instead, this volume is characterized by an eclectic understanding of theory: since regions differ in terms of their regional entrepreneurial framework conditions (which influence entrepreneurial activities and attitudes), it makes little sense to apply global entrepreneurship theories, as they do not apply to the same extent in every region (even though some theories apply to many regions). Rather, there are various theories that are each valid for specific regional framework conditions.
The aim of this volume is to give an overview of the literature on regional entrepreneurship, covering as many countries and sub-national regions as possible. Nevertheless, a certain focus on Western Europe and North America, and occasionally on German studies in the empirical section in particular, is unavoidable. This is a consequence of the specific academic background of the author and the particularly large quantity of empirical research on regional entrepreneurship and regionally focused entrepreneurship policies in these areas. Davidsson, P. and B. Honig (2003) 
